This research is aimed at obtaining information related to possibility whether organizational commitment is affected by training, organization culture, and ethical practice. The data which had been analyzed by multi regression analysis after all variables had been put into principal factor analysis. In this research employees were chosen as a unit analysis and 120 samples selected randomly.
The result of this study shows that organization commitment is positively affected by training, organization culture and ethical practice. Implications of organization commitment might have been effected by training, organization culture and ethical practice as a strategic leadership.
INTRODUCTION
The economic crises are not new. The impact of each crisis varied widely. For example, the Asian country in 1997 had a major impact in the Indonesia. However, the economic crisis that began in the United States in 2007, and in 2010, the financial crisis in Greece roiled the European Union (Gup, 2011) .
The banking financial crisis, directly and indirectly affect the sustainability of financial performance. Therefore, the role of business leaders have the ability to anticipate and directing the crises that may occur. The most effective strategic leaders create viable options in making decisions regarding each of the key strategic leadership actions (O'Toole and Lawler, Jr., 2006) , as citied in Hitt et al. (2007) . Thus, in order to sustain the performance of the banking, it is required commitment banking leaders to deal with global crisis problems. Commitment is more than just membership, because the commitment consists Vol. 6 | No. 3 ISSN: 2089-6271 The Factors of Strategic Leadership on Commitment:
An Empirical Banking in Indonesia of desire and display effort for the organization (Baron and Armstrong, 2007; Colquitt et al., 2013) .
Acknowledging the complexity and the multifaceted nature of antecedents involved in organizational commitment, it is still necessary to understand the dynamics of relationships between these variables.
The main research question is: What is the strategic leadership factors affect on commitment?
It is divided sub research question are (1) Strategic leadership is the ability to anticipate, envision, maintain flexibility, and empower others to create strategic change as necessary (Hitt et al., 2007) . Because of the global economy's complexity, strategic leaders must learn how to effectively influence human behavior, often in uncertain environments (Hitt et al., 2007) . By word or by personal example, and through their ability to envision the future, effective strategic leaders meaningfully influence the behaviors, thoughts, and feelings of those with whom they work (Kotter, 2007) . Therefore strategic leadership must be focusing on implementation of training, organizational culture and ethical behavior (Song et al., 2009; Cullinan et al., 2008; Sharma et al., 2009; Bulut and Culha, 2010) . The motivation will also increase if employees perceive that specific training recommended by the supervisor or management will benefit him/ her in one way or the other (Mattox and Jinkerson, 2005) .
One work-related attitude out of many attitudes that is being studied for the relationship of training with management of employee behavior is organizational commitment, a concept that is being studied extensively as an important variable in explaining behaviors related to work because it is assumed that it has impact on performance (Aguinis and Kraiger, 2009) 
Ethical Practice
Ethical practice refers to right and wrong conduct within a frame of rules and moral principles (Hejase and Tabch, 2012; Ferrell et al., 2011) . There are four basic ethical principles namely control and direct the managers' ethical conducts, perceptions and behavior in situations where it is necessary to strike a balance between a company's self-interest and that of its stakeholders (George and Jones, 2009 ).
However, the main purpose of ethical in business is to lead businessmen and businesswomen to abide by the codes of conduct that would help them secure public confidence in the services and products they offer to the concerned stakeholders (Smith et al., 2005) . Vitell and Hidalgo (2006) stated that is, the U.S. sample was higher in terms Table 1 .
RESULTS AND DISCUSSIONS
Results of this study were evaluated using the In this study all the items related to strategic The mean scores computed in Table 2 
Principal Factor Analysis
In Table 3 , the results show that those three factors explain reliability analysis, the three factors 
Multiple Regression Analysis
Results are shown in These results are also consistent with the results found in the factor analysis.
To examine the effect between variables, multiple regression analysis is done. It is seen in Table 4 
MANAGERIAL IMPLICATIONS
Much attention has been given to the impact of 
